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[image: image2.png]4. Histogram
a. ‘Customer Age’

To further analyse the data for ‘customer age’, we have illustrated this data in a histogram.
We identified that the minimum age of customers is 17 years and maximum age of
customers is 76 years. After deciding on the suitable even intervals for the graph, excels
statistical tool was used to illustrate the data in a histogram as shown below

Class interval | Frequency
15-25 40,
26-35 44)
36-45 44
46-55 48
56-65 45
66-75 27|
76-85 1
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Marks format to be included in the comment section of the assessment.
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